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MARTINSVILLE, N.J., May 10, 2011 /PRNewswire/ -- most parts of the U.S., skiers and snowboardées ahjoyed
superb conditions this past season. Many requatsicularly those in the Western U.S., reporteagall totals that were well
above average, with some surpassing all-time recofdr the most part, meteorologists attributsehetals to the la Nina
weather pattern. These robust snow totals, cordbinth a later-than-usual Easter holiday, allowezhgnresorts to stay open
weeks later than in prior years. It is interestiongnote that while some resorts pride themselvestaying open deep into the
spring and late-season skiing is prized by skiresidoarders, a later closing date does not alweydyse markedly higher
profitability for the resorts. Although avid ska#riders may continue to come out later in the seathe more casual
enthusiasts generally begin to divert their atmntd other activities when the mercury beginsge.r Overall though, it seems
as though it was a strong year for the snow spodisstry.

Although national totals are not yet available)yeardications are that total skier days shouldupean the low-to-mid single
digits. Supporting this, Vail Resorts recentlyodapd a 3.9% rise in skier days for the year, witket revenues and spending
in ancillary categories such as dining, ski schaomtsl retail/rental coming in even stronger. Afelying heavily on
discounting in prior years to support demand, tigheces seem to be edging back up and are likelgdrease further next
year, potentially indicating that resorts belielattthe rebound in the industry is trending towaalé sustainability. Resort
lodging also seems to have had a solid year, vatlujpancy in the Western U.S. up 6%. Likewise,ipgién this segment also
seems to have stabilized, with average daily riatgeasing 1% over last year.

Echoing the gains by the resorts this season, spowvis retailers had a strong year, tallying safeéi3.3 billion. This number
broke the all-time sales record of $3 billion, deting the 2007/08 season. Furthermore, it sebaigptice stabilization has
occurred in the retail market, with sales growtkpaging unit growth by 4 percentage points. Leamezntories allowed
retailers to avoid some of the deep discountingtifpacally occurs towards the end of the seasadditionally, leaner
inventories last year meant that stores had lesg-oaer merchandise to discount and sell this y€2onsidering these
efficiencies, margins for equipment and accessooss 10%, while margins for apparel edged up semardest 4%.

Even considering the strength in the overall snparts retail market, the youth segment has perfdreven better, with sales
up 19% over the past year. Retailers and reslikes see the huge growth potential in this areara@odgnize that bridging the
gap to the next generation of winter sport enttatsiaill be key to the industry's long-term healffo capture this growth
potential, equipment manufacturers have been dpwvemew lines aimed at the "tweener" market teatudre similar designs
to those of the adult lines, but at a more moddseoint. Resorts are getting in on the actiemvall, increasing youth-
focused programming and other attractions geanedrtds getting young people out to the mountairhe®tesorts have
introduced GPS tracking systems that allow parantsinstructors to locate children on the mounsaid give users the ability
to download run data at the end of the day. Anott@ement in the youth camp is the push for safeith New Jersey
becoming the first state to mandate helmets farskiders aged 17 and under. Interestingly, soah@met manufacturers have
expressed opposition to expanding such laws, agghizt mandating what constitutes a "good" helnmild/be more
beneficial considering that 74% of those in the gqugaip already utilize a helmet of some sort.

As the economic recovery has picked up steam obdhks of accommodative monetary and tax policgt pp consumer
demand for discretionary items is beginning tostate into confidence and spending. With thahalgh we feel that good
show certainly played a part in boosting the snparts industry this season, we also believe tragtins in the industry can
be traced to the strength in overall consumer étsmmary spending. The confluence of these twtofachelped continue the
rebound in the industry and gives hope for next@eas more consumers find the excess funds to ine&kehe mountain.
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